


Peer Groups and KPIs

The KPIs

The Bl & Analytics Survey 23 uses peer groups
and KPIs in order to present the survey results

in a series of insightful charts. Each of the KPI
charts in this document presents the results

of an individual measure (KPI) for a group of
comparable products (peer group). The charts
summarize the collective opinion of a group of
end users and do not necessarily reflect the views
of BARC. The KPIs all follow these simple rules:

«  Only measures that have a clear good/
bad trend are used as the basis for KPIs.

+ KPIs may be based on one or more
measures from The Bl & Analytics
Survey.

+  Only products with samples of at least
20 - 30 (depending on the KPI) for each
of the questions that feed into the KPI
are included.

« For quantitative data, KPIs are converted
to a scale of 1 to 10 (worst to best).

« Alinear min-max transformation is
applied, which preserves the order
of, and the relative distance between,
products’ scores.

The terms ‘top-ranked’ and ‘leader’ are used in the
following KPI chart titles. Top-ranked’ indicates
first position. ‘Leader’ usually denotes a position
in the top 25-30% of products listed in the chart.
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Peer Group Classification

The Bl & Analytics Survey 23 features a range

of different types of Bl and analytics tools so

we use peer groups to help identify competing
products. The groups are essential to allow fair
and useful comparisons of products that are likely
to compete.

The peer groups have been defined by BARC
analysts using their experience and judgment,
with segmentation based on four key factors:

1. Focus - Is the product focused on
and typically used for reporting and
dashboards, analysis or embedded
analytics?

2. Specialization - Is the vendor a Bl and
analytics specialist or a business software
generalist, offering a broader portfolio
of enterprise software for a variety of
business requirements?

3. Usage scenario - Is the product
typically used in midsize/departmental
implementations or large/enterprise-wide
implementations?

4. Global presence - Does the vendor have
a global reach and offer its products
worldwide?

Qlik in

Peer Groups Overview

Report & Dashboard Focus: Includes products that
focus primarily on the creation and distribution
of standardized and governed content such as
dashboards or reports.

Analysis Focus: Includes products that focus
primarily on ad hoc query, data navigation and
analysis.

Embedded Analytics Focus: Includes reporting and
analytics products that can be embedded in other
business applications (e.g., ERP systems).

Business Software Generalists: Business software
generalists have a broad product portfolio that is
not limited to Bl and analytics, including most (or
all) types of enterprise software for a variety of
business requirements (e.g., ERP).

Bl & Analytics Specialists: Bl & analytics specialists
are software vendors who focus solely on Bl and/or
analytics. Often, they have just one product in their
portfolio.

Midsize/Departmental Implementations: Products in
this peer group are typically (but not exclusively)
used in small and midsize scenarios and/or
departmental implementations with a moderate
number of users and data volumes.

Large/Enterprise-Wide Implementations: Products in
this peer group are typically (but not exclusively)
used in large scenarios and/or enterprise-wide
implementations with a large number of users and
data volumes.

International Bl Giants: Includes products from
companies with annual revenues of $400m+ and a
truly international reach (partner ecosystem, on-site
locations, global installations and revenues).
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Qlik overview

Qlik, originally founded in 1993 in Lund, Sweden,
moved its headquarters to the United States in
2005 after raising funds from several venture
capital firms. It was acquired by the current owner
- private equity company Thoma Bravo - in 2016.
Qlik offers a compelling portfolio of end-to-end
platform-based solutions for analytics and data
management. In the area of data management,
the vendor offers a number of services for data
ingestion and transformation, catalog features
and automation services.

‘Active intelligence’ and continuous intelligence
from real-time, up-to-date information delivered
through data pipelines, designed to trigger
immediate actions, play an important role in
achieving this. The portfolio as a whole, which
was formed by substantial internal development
and multiple acquisitions, is called Qlik Active
Intelligence Platform. It aims to help customers
to bridge the gaps between their data, insights
and actions to better inform decisions and drive
actions based on solid evidence that accelerate
business value.

As the centerpiece of the Active Intelligence
Platform, Qlik Sense provides enterprise-level

Bl & analytics, supporting a broad spectrum of
analytics use cases across organizations. It is
powered by Qlik's associative in-memory engine
and offers flexible and fast access to analyzed
data. Qlik focuses on business users as its

target audience for all product features from
data preparation to the creation of interactive
applications. Data preparation, traditionally
script-based in Qlik, can be conducted in a visual
interface for most data transformations but still
generates code that can be changed directly

or optimized by developers if required. These
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improvements make data preparation more
accessible for business users and at the same
time satisfy the needs of developers.

QlikView was the vendor’s first analytics product
and the tool it became famous with. Itis a
dashboard and analysis product that made in-
memory technology in analytics and Bl widely
popular. The QIX engine still delivers exceptional
performance for highly responsive analyses and
interactive dashboards. QlikView was the first tool
marketed under the ‘data discovery’ and ‘modern
Bl terms to differentiate it from established Bl
suites. It was positioned as a self-service tool
targeted at business users, enabling them to
analyze data without having to consult developers
for new reports, dashboards or analyses on new
data sets.

QlikView is still in use at many organizations but
no longer actively marketed to new customers.
To ensure compatibility, at least one QlikView
release per year is provided with improvements
ranging from technical health to integration in the
Qlik portfolio. QlikView applications can be run in
Qlik Sense, which makes migrations much easier,
especially if dealing with large implementations.

Qlik peer groups

Qlik Sense features in the International Bl Giants,
Embedded Analytics Focus, Analysis Focus, Bl &
Analytics Specialists and Large/Enterprise-Wide
Implementations peer groups. QlikView features
in the Report & Dashboard Focus, Bl & Analytics
Specialists, Large/Enterprise-Wide Implementations
and International Bl Giants peer groups.

Qlik customer responses

This year we had 102 responses from Qlik Sense
users and 65 responses from QlikView users.

Qlik in

Introduction

The Bl & Analytics Survey 23 is based

on findings from the world's largest and
most comprehensive survey of business
intelligence end users, conducted from
March to June 2022. In total, 1,951 business
intelligence and analytics end users took
the survey with 1,592 answering a series

of detailed questions about their use of a
named product. Altogether, 24 products (or
groups of products) are analyzed in detail.

The Bl & Analytics Survey 23 examines user
feedback on Bl product selection and usage
across 34 criteria (KPIs) including Business
Benefits, Project Success, Business Value,
Recommendation, Customer Satisfaction,
Customer Experience, Innovation and
Competitiveness.

This document contains just a selection of
the headline findings for Qlik Sense. It does
not show all the KPI results and focuses
mainly on the positive findings.

For more information on the survey, visit
The Bl Survey website.
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https://bi-survey.com/business-intelligence-software-comparison

Qlik Sense




{*} KPI results
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% Creating reports
and dashboards

94%

functionality

for creating reports and

dashboards excellent
good

73 Recommendation

87%

recommend

Net Promoter

ﬁ Score (NPS)
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@ Satisfaction

85%

satisfied

,‘ Coverage

50%

its good coverage of
Bl/analytics-specific
requirements.




Peer Group
Large/Enterprise-Wide
Implementations

Product Satisfaction
Dashboards
Ease of Use
Flexibility
Performance Satisfaction
Competitiveness

The Bl & Analytics Survey 23: Qlik Sense Highlights ‘ g

Peer Group

Embedded Analytics

Query Performance
Considered for Purchase
Competitiveness
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Peer Group
Analysis Focus

{ 1. }/ Top-ranked in

Dashboards

Competitiveness
Mobile BI

Qlik in

& BARC Summary

Qlik Sense regularly achieves
impressive results in The Bl &
Analytics Survey and this year is
no different. 3 top rankings and
a total of 27 leadership positions
speak for themselves.

Qlik Sense offers customers

fast query performance and
innovative features to implement
leading-edge use cases. The
modern platform with its strong
query engine shines in many
areas. Companies predominantly
use it to build elaborate
interactive dashboards and
analytics apps. The software’s
virtues make it possible build
these faster and more efficiently
than with many other products,
ultimately leading to greater
business benefits.

Qlik Sense's versatility is the
foundation for quick and
successful implementations
leading to outstanding results in
the Project Length and Business
Value KPIs.
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Peer Group

International Bl Giants

i Leader in

Project Success
Project Length
Business Value

The Bl & Analytics Survey 23: Qlik Sense Highlights ‘ g

Peer Group

Bl & Analytics
Specialists
v oy .
Q‘L)  Leader in

Performance Satisfaction
Considered for Purchase
Competitiveness

Recommendation —
Product Satisfaction
Dashboards
Analyses & Ad Hoc Query
Functionality
Self-Service
Ease of Use
Query Performance
Performance Satisfaction
Customer Experience
Visual Analysis

Competitiveness
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Top-ranked

Project Length

Peer Group
Large/Enterprise-Wide
Implementations

Peer Group
Large/Enterprise-Wide
Implementations

Q\ BI_SUR\/EY.GDIH @ BI-SURVEY com

Top-ranked

Dashboards

Peer Group
Analysis Focus

Q BI'SUR\/EY:nm
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The Bl & Analytics Survey 23: Qlik Sense Top Ranks

Peer Group
Embedded Analytics Focus

c\ Bl'SUR\/EY.nnm

Peer Group
International Bl Giants

Q El'SUR\/EY.nnm

Top-ranked

Performance

Satisfaction

Peer Group

F Peer Group
Embedded Analytics Focus

Analysis Focus

0 El'SUR\/E{.Wm 0 BI‘SUR\/E\(,num

Peer Group
Bl & Analytics Specialists

Q\ El 'SUR\/EY.cum
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¢C Customer Quotes | ({4

The best visual analytics software on
the market with great augmented

intelligence capabilities. ‘ ‘
@ El'SUR\/EY.nnm

‘ ‘ It is a very intuitive tool that any person

, Person responsible/Project manager for T e Y €51 e ST

departmental Bl/analytics, Utilities, >2,500

SRS Great software Sl o
constantly evoIv'ing. ’ Employee of a cross-departmental
@ Bl RVY com Bl/analytics team (IT and business),
Manufacturing, 100-2,500 employees
, , External consultant, IT, 100-
2,500 employees

An extremely reliable and flexible

First class Bl tool, easy to implement. Liked tool that never lets us down.
by users and developers alike. Great product
support from business success managers. @ BI-S RV com
J Person responsible/Project manager
<5 LBl , for B//ana/f/tics from /Tjdepartme(lg?t,
, Line of business employee, Financial Services, >2,500 Retail/Wholesale, 100-2,500
employees employees
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Simple tool to use by the user. Powerful
when it comes to moving data and obtaining
associative reports. The script part to model
the data is simple but powerful and fast.

@ Bl'SUR\/EY.cum

, , Person responsible/Project manager for Bl/
analytics from IT department, 100-2,500 employees ‘ ‘

Implementation and development
times are very short and results
are obtained quickly.

@ Bl'SUR\/EY.com

, Person responsible/Project manager for
Bl/analytics from IT department, Retail/
Wholesale, 100-2,500 employees

€¢

Easy to learn for end users, great online help and
support, training tutorials, visualizations very quick and
easy to implement, new dashboards can be built on
existing data models very quickly.*

@ Bl'SUR\/B(.com

, Person responsible/Project manager for Bl/analytics from IT
department, 100-2,500 employees

) )
H
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What Customers Like Most | ({4

€¢

Qlik Sense is very easy to use and with the ability
to script everything gives you the same platform to
transform your data no matter the source of your data.

@‘ BI'SUR\/EY.num

, Head of a separate Bl/analytics organization unit (e.g. BICC,
BICoE), Transport, 100-2,500 employees

1. Associate Engine 2. ability to deploy on prem
or any cloud 3. Love the Qlik Data literacy
initiatives 4. They have created an end to end
data and analytics stack with products and
acquisitions.

@‘ Bl'SUR\/EY.num

, Head of a separate Bl/analytics organization unit (e.g.
BICC, BICoE), Services, >2,500 employees

* Translated by BARC
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{4 Advice From Customers | (qS

Highly recommend and to set aside
the appropriate amount of time to ‘ ‘
truly embrace the product.

@ Bl'SURVEY.cum

Use it.

, Head of a separate Bl/analytics ‘ ‘ @ BI-YRVEY com
orgapization unit (e.g. BICC, BICoE), , , Employee of a cross-
Services, 100-2,500 employees Great tool, does the work and departmental Bl/analytics

has great set of features and team (IT and business),
capabilities Financial Services, <100
@ BI-SREfeon REPONges

, Head of a separate Bl/analytics
organization unit (e.g. BICC, BICoE),
Services, >2,500 employees ‘ ‘

‘ ‘ Qlik Sense is a good tool for data analysis. Easily
move data within reports and the interaction
of data between the different graphs in the

Very flexible to any type of data landscape you report is very simple and powerful.
have. Build it towards self-service which is in
the core of the product. Aim for implementing @ BI-SRVE com
Saas version of the product. . 1 Y
@ BI-SR som , Person responsible/Project manager for Bl/analytics
- from IT department, 100-2,500 employees
, Domain Architect reporting and analytics, Financial Services,
>2,500 employees
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User and Use Case
Demographics

Customers use Qlik Sense for a wide
variety of use cases. Most respondents
(90 percent) use interactive dashboards,
which are its core strength. In addition, 85
percent use it for enterprise reporting and
75 percent for ad hoc query. 74 percent of
customers use the software for analysis.

Like with most tools, consuming reports
and dashboards is the most common task
carried out by business users. Qlik Sense
manages to make analyzing data easy

for business users through interactive
applications, which results in 81 percent
using the tool for this purpose.

45 percent create reports or dashboards
with the software and 37 percent of
users prepare data using Qlik Sense. The
solution’s characterization as a visual
analysis solution geared to business
users is also highlighted by the two

most frequently evaluated competitors:

Current vs. planned use

n=96

Dashboards/BI
applications

Standard/Enterprise
reporting

Ad hoc query
Analysis

Budgeting/Planning

Financial
consolidation

Advanced analytics

19% 68%

Bl inuse M Planned

5 products most often evaluated in
competition with Qlik Sense

n=102
Microsoft Power B
QlikView
Tableau
Microsoft Excel

SAP Analytics Cloud

Percentage of employees using Qlik Sense

I G5 %

I /0%
I /0%
I 23%
2%

Number of users using Qlik Sense

n=100
; Average of all
Qlik Sense products
100 80
Median . O

Tasks carried out with Qlik Sense by business
users

n=102

View reports/navigate I 1%
dashboards [ ] 88%

I 819%
Analyze/explore data 1 79%

Create reports/ nEEEE—— 45%
dashboards C———————— 1 66%

— 37%
Prepare data =y,

Create/use advanced B 6%
analytics models 1 12%

M Qlik Sense
[J Average of all products

Company size (employees)

n=100 n=101
Microsoft Power Bl and Tableau.
Less than 100 I 10%
Qlik Sense ’
100-2500 NN S2%
Average of all 1%
products More than 2500 N 33%
e [BIs S
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Project Length

This KPI is based on how quickly the product is implemented.



W o\ V2R
Project Length - Top-ranked 1;14_&’ Project Length — Leader {'s.; 4}’ .
Peer Group: Large/Enterprise-Wide Implementations Peer Group: International Bl Giants P rOJ ect Le n gth y
Qlik Sense  =——— (.6 Looker mee————— O )
SAP BO Bl = 52 Microsoft Excel —m———— 3.5
Tableau m— 49 Qlik Sense m—— 6.6
Pyramid —mo—— 4 2 SAP BO Bl s 50
QlikView o 4.0 Tableau m—— 49
SAP Analytics Cloud e 3.9 Peer Group Average mmmmmmmmm 4.5
Peer Group Average mmmmmmn 3.6 Microsoft Power Bl == 4 3
MicroStrategy mmsssm 3.0 QlikView = 4.0
Oracle Analytics Cloud =m=m 1.8 SAP Analytics Cloud = 3 9
IBM Cog. Analytics mmm 1.7 MicroStrategy mmssm 3.0
IBM Plan. Analytics == 1.0 © BARC Oracle Analytics Cloud mmmm 1.8
AR R IBM Cog. Analytics mmm 1.7

This chart represents the results for one KPI in one peer group

i | © BARC
and includes only a subset of the products featured in the survey. IBM Plan. Analytlcs 1.0

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

& BARC Viewpoint

The faster the implementation, the sooner quick wins can be yielded. What sounds like a no brainer
is especially relevant in Bl & analytics because long-running projects often fail to deliver the benefits
aspired to, as the results of The Bl & Analytics Survey clearly prove.

The typical implementation time of 3.5 months is faster than the average reported by large compa-
nies, which are Qlik Sense’s primary audience. This demonstrates the flexibility and maturity of the
software.

Qlik Sense is top ranked for the Project Length KPI in the peer group for Large/Enterprise-Wide Imple-
mentations and among the leading International Bl Giants in this KPI.

I
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Project Success &
Business Value

The Project Success KPI is based on the implementation satisfaction level and the
frequency of projects completed on time and on budget.

The Business Value KPl combines the Business Benefits, Project Success and Project
Length KPIs.
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Project Success — Leader

Peer Group: International Bl Giants

IBM Plan. Analytics —m—— 3.7
MicroStrategy m—— 5.6
Qlik Sense  —— 5.4
Microsoft Power Bl ~ mo— 5.1
Oracle Analytics Cloud — m— 4.7

Project Success

To measure Project Success, we asked customers to rate their level of satisfaction with various as-
pects of their implementation projects. Several factors contribute to the perception of a success-
ful Bl & analytics project, such as completion on time and on budget and, of course, satisfaction
with the implementation itself.

Qlik Sense allows customers to implement, refine and reshape solutions quickly and efficiently

Tableau ——— 4.6
Peer Group Average
SAP BO Bl == 4.6
Looker m—— 4.4
SAP Analytics Cloud —mo— 4.4
QlikView o 3.3
Microsoft Excel s 3.0
IBM Cog. Analytics == 1.0 © BARC

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

Business Value

Business Value is calculated by aggregating the Business Benefits, Project Length and Project Success
KPlIs, making it an important indicator and predictor of smoothly running and fruitful Bl &
analytics projects.

Outstanding feedback underlines the fact that Qlik is an established Bl & analytics vendor with a
comprehensive portfolio of products and professional services to satisfy demanding customer
needs. The tool's flexibility to tackle any analytics challenge and its combination of powerful data
preparation and visualization allow for quick and efficient implementation.

Qlik Sense delivers exceptional Business Value to its customers, occupying a leadership position
in the International Bl Giants peer group.

©2022 BARC - Business Application Research Center

Business Value - Leader

46 with its user-friendly but powerful capabilities. This improves their fit for challenging uses.

As a consequence, Qlik Sense has regained its position as a leader in the International Bl Giants
peer group, highlighting the continued excellence and value-add provided to its customers.

sz
<
.

"\Rt\’\“

¥

Peer Group: International Bl Giants

Looker

IBM Plan. Analytics
MicroStrategy

Qlik Sense

Oracle Analytics Cloud
Peer Group Average
QlikView

Microsoft Power BI
Tableau

SAP Analytics Cloud
SAP BO BI
Microsoft Excel

IBM Cog. Analytics

e /.7
e /3
eeeeesss—— 6.9
aeeee—— (.7
e G, ]
5.1
iy
e 4.,/
e 4.6
s 3 9
e 3
e ) 9

- )/ © BARC
www.bi-survey.com

This chart represents the results for one KPI in one peer group

and includes only a subset of the products featured in the survey.
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Product Satisfaction — Leader {'s.é 4}’ Product Satisfaction — Leader 4 4}’ . . o
Peer Group: International Bl Giants Peer Group: Large/Enterprise-Wide Implementations P rOd uct Satls fa ction @
IBM Plan. Analytics ~m——— 3.5 IBM Plan. Analytics ~m——— 3.5
Looker m—— 7.0 MicroStrategy m———— 6.7
MicroStrategy m—— .7 Qlik Sense  =——— 6.5
Qlik Sense =—— 6.5 Pyramid m—— 6.5
Tableau m—— 5.9 Tableau m—— 5.9
Microsoft Power Bl ~ moss—— 5.8 Peer Group Average w54
Peer Group Average s 52 Oracle Analytics Cloud — m— 5
Oracle Analytics Cloud = m— 5 QlikView = 5.0
QlikView = 5.0 SAP Analytics Cloud = 5.0
SAP Analytics Cloud = 5.0 SAP BO Bl s 39
SAP BO Bl s 39 IBM Cog. Analytics == 1.0 © BARC
Microsoft Excel s 2 4 A S Al
IBM Cog. Analytics == 1.0 © BARC This chart represents the results for one KPI in one peer group

. and includes only a subset of the products featured in the survey.
www.bi-survey.com

This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

& BARC Viewpoint

User and customer approval rates of a product, as measured in the Product Satisfaction KPI, have a
massive impact on the perception and reputation of an organization’s Bl & analytics landscape. And
it is the front end that takes the blame for most problems caused on all levels.

The share of users experiencing significant query performance problems with Qlik Sense is traditi-
onally low. Qlik has an excellent record of acknowledging its customers’ challenges and addressing
them effectively by powering leading tailor-made and analytics applications.

Good user experience earns Qlik Sense a place among the leaders in two peer groups for Product
Satisfaction.

I
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Dashboards - Top-ranked

Peer Group: Analysis Focus

Qlik Sense  n—— § 8
Tableau —— .2
Bissantz me——— 7.5
InfoZoom m———— 7 3
Peer Group Average msmmmmmmmss 6.3
Serviceware Perf. m— 57
IBM Plan. Analytics — m— 5 5

Microsoft Excel == 1.0 © BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

& BARC Viewpoint
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Dashboards - Leader

Peer Group: Large/Enterprise-Wide Implementations

Pyramid —m— O 3
MicroStrategy m————— 9 ()
Qlik Sense  — 3§
Tableau m———— 3.0
QlikView m— 7 ]
SAP Analytics Cloud —m—— 6.8
Peer Group Average mmmmmmmmmss 6.8
IBM Plan. Analytics —m— 5 5
Oracle Analytics Cloud ——— 5 0
IBM Cog. Analytics — memm— 4.3
SAPBO Bl mmmsssm 36  ©OBARC

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

Dashboards are one of the most mature application types in Bl & analytics, but they nevertheless
evolve constantly despite daily obituaries proclaiming the end of dashboards as we know them. It is
a highly competitive space as almost every vendor provides its own flavor of capabilities with distinct

strengths and weaknesses.

Qlik Sense was conceived from early on to support interactive dashboards and analytical applica-
tions together with elaborate visual analyses. And the vendor has been determined to improve it

ever since.

This year, many customers gave the software a favorable rating, earning it the top rank in the
Analysis Focus peer group and leading ranks in the International Bl Giants and Large/Enterprise-Wide

Implementations peer groups.
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Qlik in

Dashboards ‘ @
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Dashboards - Leader

Peer Group: International Bl Giants

MicroStrategy m——— 0.0
Qlik Sense  EEEEE—————— 8.8
Tableau m— 8.2
Microsoft Power Bl s 8.0
QlikView m—— 7.1
SAP Analytics Cloud m— 6.8
Looker m——— (.3
Peer Group Average msmmss 6.1
IBM Plan. Analytics — m—— 5.5
Oracle Analytics Cloud — me——— 5.0
IBM Cog. Analytics — m—— 4.3
SAP BO Bl mssssm 3.6

Microsoft Excel == 1.0 © BARC

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Analyses & Ad Hoc Query &
Recommendation

The Analyses & Ad Hoc Query KPI is based on how users rate their Bl tool for
performing analyses (navigation, visual support, automated insights) and
creating ad hoc queries (usability, semantic model).

The Recommendation KPI is based on the proportion of users that say they would
recommend the product to others.



Analyses & Ad Hoc Query - Leader

e
ez

Peer Group: International Bl Giants

IBM Plan. Analytics
Oracle Analytics Cloud
MicroStrategy

Qlik Sense
Microsoft Power BI
SAP BO BI

Peer Group Average
Tableau

Looker

QlikView

SAP Analytics Cloud
IBM Cog. Analytics
Microsoft Excel

ile]

e /.7 © BARC
www.bi-survey.com

This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

Recommendation

A product that provides ample benefits to its users and delivers innovative features is likely to
be endorsed by its customers, which makes good ratings in the Recommendation KPI vital and a

good proxy metric for future success.

87 percent of customers surveyed say they would recommend Qlik Sense to companies facing
similar challenges with 62 percent even “definitely” recommending the software to others. So,
many are eager to spread the word that they have chosen the right tool for their requirements.

This year, Qlik Sense achieved a leading rank when it comes to Recommendation among the
International Bl Giants.

©2022 BARC - Business Application Research Center
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@ BARC Viewpoint

& BARC Viewpoint

Analyses & Ad Hoc Query ‘

The Analyses & Ad Hoc Query KPI considers a tool's support for various forms of data analysis, from
dimensional analysis to visual analysis and beyond.

Qlik Sense was designed to support intuitive and powerful visual analyses together with interactive
dashboards and analytical applications. This sharp vision and its thorough execution equip
customers with the flexibility and performance needed to analyze data in depth and from all
angles. Analyzing data quickly, intuitively and without running into barriers is just what you would
want to buy Qlik Sense for.

Qlik Sense’s Analyses & Ad Hoc Query capabilities scored well, earning it a leading rank among its
International Bl Giants competitors.
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Recommendation — Leader

Peer Group: International Bl Giants

Looker m— 7 9
IBM Plan. Analytics —m——— 7 4
Oracle Analytics Cloud —m——— 6.0
Qlik Sense —— 6.0
MicroStrategy m— 5 4
Microsoft Power Bl = 4.6
Peer Group Average w42
SAP Analytics Cloud = 2.9
QlikView o ) 9
Tablegu e 21
SAPBO Bl mmm 19
IBM Cog. Analytics ~mmmm 1.8

Microsoft Excel == 1.0 © BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Ease of Use

This KPI is based on how often the product was chosen for its ease of
use, and on the level of complaints about ease of use post-implemen-
tation.



¢\, V2R
Ease of Use — Leader i"».é 4}’ Ease of Use — Leader &i;_b 4}’
Peer Group: International Bl Giants Peer Group: Large/Enterprise-Wide Implementations Ease Of Use
Tableau m———— 7 8 Tableau m—— 7.8
Qlik Sense m— 6] Qlik Sense TE————
Looker me——— 5.8 Pyramid =oe— 5.2
Microsoft Power Bl s 4.6 MicroStrategy m— 4.2
MicroStrategy —m— 4.2 Peer Group Average s 3.9
Peer Group Average mmmmmss 3.9 Oracle Analytics Cloud 3.8
Oracle Analytics Cloud s 3.8 QlikView o 3 3
Microsoft Excel m——— 3.6 SAP BO Bl s 2.9
QlikView s 3 3 SAP Analytics Cloud —mmmmm 2 4
SAP BO Bl s 2.9 IBM Plan. Analytics mm=m 1.8
SAP Analytics Cloud s 2 4 IBM Cog. Analytics == 1.0 © BARC
IBM Plan. Analytics —mmmm 1.8 A S Al
IBM Cog. Analytics == 1.0 © BARC This chart represents the results for one KPI in one peer group

. and includes only a subset of the products featured in the survey.
www.bi-survey.com

This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

& BARC Viewpoint

Ease of Use is difficult to assess objectively when selecting Bl & analytics software. The expectations
of what easy-to-use software must deliver constantly evolve. In general, customers these days want
intuitive, modern and uniform interfaces with active guidance. Feedback from a vast number of
peers makes this KPI an invaluable indicator to inform buying decisions.

Customers appreciate Qlik Sense’s attention to business user needs, served by a uniform and visual
interface that is modern, intuitive and fast. It combines good usability for content creators and
consumers alike and today, neither of these can be neglected.

Customers rate Qlik Sense as a leader in the International Bl Giants and Large/Enterprise-wide Imple-
mentations peer groups.

I
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Functionality &
Flexibility

The Functionality KPI combines the Dashboards, Distribution of Reports, Analyses &
Ad Hoc Query and Advanced Analytics KPIs.

The Flexibility KPI is based on how often the product was chosen for its flexibility,
and on the frequency of complaints about user flexibility post-implementation.
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Looker
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The Functionality KPI reflects overall customer perception of the functionality provided. It is
measured by aggregating the KPIs for the most common Bl & analytics application types. This
produces a compelling overview of the product’s feature set and reveals how versatile it is in
practice.

Qlik Sense customers reported being particularly happy with the product’s capabilities for
Dashboards and Analyses & Ad Hoc Query. They also gave it decent ratings in most other functional
areas.

Qlik Sense is clearly much more than a tool to build fancy visualizations in self-service. This is
proven by its rank among the leaders in the International Bl Giants peer group.

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

Flexibility

To measure the Flexibility of a product, we contrast the frequency with which flexibility is cited as
a reason to buy with the rate of complaints about flexibility after the implementation.

Flexibility is a crucial factor in buying decisions. Enterprises require solutions that can adapt
quickly to changing business needs. In dynamic markets, flexibility is critical to ensure data-dri-
ven decision-making by delivering relevant insights on time. Powerful data preparation, sophisti-
cated extensions and APIs are provided by Qlik Sense to implement it for many use cases.

The Flexibility demonstrated is one of the top reasons why prospects decide to purchase and
implement Qlik Sense. As a result, it is a leader in the Large/Enterprise-Wide Implementations peer

group.

©2022 BARC - Business Application Research Center

Flexibility — Leader
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Peer Group: Large/Enterprise-Wide Implementations
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Qlik Sense
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Query Performance - Leader {'s.é 4}’ Query Performance - Leader {'s.; 4}’
Peer Group: Embedded Analytics Focus Peer Group: International Bl Giants QU e ry Pe rfO rmance
Pyramid m—— 3.7 SAP Analytics Cloud m—— (7
Entrinsik ~ —— (.1 SAP BO Bl = 6.1
Qlik Sense  m———— 59 IBM Plan. Analytics ~me—— 6.0
MicroStrategy me—— 55 Qlik Sense  m——— 59
Domo s 54 QlikView m—— 5 9
TARGIT — e—— 5 3 MicroStrategy m——— 55
Dundas s 47 Peer Group Average mmmmmmmms 4.5
Peer Group Average mwmmmmmm 4.7 Microsoft Power Bl s 4 3
Microsoft Power Bl o= 4 3 Tableau m— 4 2
Tableau m——— 4.2 IBM Cog. Analytics w3 6
Logi Analytics ~ me— 4.2 Looker e 32
IBM Cog. Analytics w3 6 Microsoft Excel mmmm 2.0
Zoho Analytics e 3 6 Oracle Analytics Cloud == 1.0 © BARC
Looker = 32 www.bi-survey.com

This chart represents the results for one KPI in one peer group

i - © BARC
Oracle AnaIytlcs Cloud 1.0 and includes only a subset of the products featured in the survey.

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

& BARC Viewpoint

The ranks for Query Performance are calculated from the median query response time observed by
customers in the applications they use daily to satisfy their information needs.

Query Performance is influenced by numerous factors such as data volume, query engine, data
model, front-end design and more. This makes real-world peer feedback highly relevant to inform
buying decisions, as sophisticated simulations considering all relevant variables are nearly impossib-
le to run.

Providing excellent query response through its in-memory engine is Qlik's number one sales promi-
se. With median response times of 4.0 seconds, Qlik Sense is ranked as a leader in two of its peer
groups.

I
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Performance Satisfaction

This KPI measures the frequency of complaints about the system'’s
performance.
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Peer Group: Embedded Analytics Focus

Qlik Sense =— 8,0
MicroStrategy m———— 8.0
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Entrinsik ~e—— 7 2
Microsoft Power Bl = 7.0
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Logi Analytics ~ m— 5 4
Zoho Analytics — me— 5.0
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Oracle Analytics Cloud — m—— 4.8
TARGIT s 3.4

Looker == 1.0 © BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

& BARC Viewpoint
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Peer Group: International Bl Giants

IBM Plan. Analytics ~m—— 0./
Qlik Sense =—— )
MicroStrategy m———— 3.0
QlikView m—— 7 8
Microsoft Power Bl = 7.0
Tableau m—— (.3
Peer Group Average s 6,1
SAP Analytics Cloud — m—— 5 9
SAP BO Bl s 57
IBM Cog. Analytics e 5.0
Oracle Analytics Cloud — m—— 4.8
Microsoft Excel —m— 4 1

Looker == 1.0 © BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

The Performance Satisfaction of users is influenced by the expected response time versus the time it
takes to complete any interaction with the tool. The KPI also takes into account complaints about infe-

rior performance.

Fast query performance is one of the most important criteria when procuring Bl & analytics software.
Meanwhile, slow performance, despite all the improvements in technology, is one of the most com-
mon problems. Customers selecting software with remarkable performance have more satisfied users

and achieve more benefits through analytics.

Qlik Sense customers have decisively fewer complaints about performance than users of competing
products, resulting in a top rank in the Embedded Analytics Focus peer group and leading positions in

three further peer groups.

©2022 BARC - Business Application Research Center

Qlik in

Performance Satisfaction - Leader 3, #

Peer Group: Large/Enterprise-Wide Implementations

IBM Plan. Analytics ~m——— 0.4
Qlik Sense ——— 8,2
MicroStrategy m—————— 8.0
QlikView m—— 7.8
Pyramid m— 7.6
Peer Group Average s 6.9
Tableau m———— (.3
SAP Analytics Cloud me—— 5.9
SAP BO Bl = 5.7
IBM Cog. Analytics e 5.0

Oracle Analytics Cloud — me— 4.8 . .-

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Performance Satisfaction

Peer Group: Bl & Analytics Specialists
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Report One m———— 3 5
Qlik Sense  ————— 8.2
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www.bi-survey.com

This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Visual Analysis &
Customer Experience

The Visual Analysis KPI is based on the proportion of survey respondents that
currently perform visual analysis with their Bl tool.

The Customer Experience KPI combines the Self-Service, Ease of Use, Flexibility, Query
Performance, Performance Satisfaction and Sales Experience KPIs.
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

(= | Customer Experience

The Customer Experience KPl combines scores for Self-Service, Ease of Use, Flexibility, Query
Performance, Performance Satisfaction and Sales Experience. Achieving a high rank in this
combined KPI requires superior results in a diverse range of areas.

& BARC Viewpoint

& BARC Viewpoint

. . D)
Visual Analysis ‘ @

The proportion of companies that make use of Visual Analysis with their Bl & analytics tool to find
what is hidden in their data assets helps to determine how well a software is equipped to satisfy
this type of application.

Qlik Sense is a visually appealing product. It is developed with the needs of business users in
mind. Therefore, its capabilities support user requirements well and are especially strong around
Visual Analysis, which is often delivered to them through highly interactive analytics applications
that help to guide users through the analytics process.

Qlik Sense customers find the functionality offered very helpful and rate it as a leader in the
International Bl Giants peer group.

. 4 \‘{‘/
Customer Experience - Leader iﬁ,{ 42’

Peer Group: International Bl Giants

IBM Plan. Analytics ~m——— 7.0
MicroStrategy m—— (.4
Tableau —— 6.0
Qlik Sense —— 5 7
Looker m—— 5 2
Peer Group Average s 4.7
QlikView m— 4.6
Microsoft Power Bl s 4.5
Microsoft Exce| 4.0
SAP Analytics Cloud e 3.5
Oracle Analytics Cloud e 3 5

Success in this KPl demonstrates Qlik Sense’s versatility to support varied use cases and to deli-

ver sustained user satisfaction through strong Ease of Use, Flexibility and Query Performance.

SAP BO BI
IBM Cog. Analytics

s 33
s 3 © BARC

Qlik Sense scored above average in all the underlying KPIs, demonstrating its value to customers
of all sizes and in all industries. This results in a leading rank in this competitive category.

©2022 BARC - Business Application Research Center

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Mobile Bl &
Self-Service

The Mobile Bl KPI is based on the proportion of survey respondents that currently
use their Bl tool on a mobile device.

The Self-Service KPI is based on how many respondents currently use self-service,
data preparation or visual analysis features with their Bl tool.
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This chart represents the results for one KPI in one peer group

and includes only a subset of the products featured in the survey.

Self-Service

The Self-Service KPI is based on how many sites currently use self-service features with their Bl

tool.

Self-service Bl and analytics allows business users to answer urgent questions for themselves
and inform decisions based on solid evidence. Most companies allow business users to leverage
self-service to some extent but not all are similarly successful and not all tools are equally equip-

ped to support that.

Qlik Sense gives users access to its powerful and versatile query engine through an appealing
and intuitive user interface. They can ‘surf’ through their data and build informative visualiza-
tions and dashboards with little effort. This makes Qlik Sense a leader in the use of self-service in

one of its peer groups.

©2022 BARC - Business Application Research Center

The Mobile Bl KPl measures the level of use of Bl & analytics on mobile devices as a reliable indi-
cator of the maturity and proficiency of a tool in this area.

While mobile Bl has been massively pushed by vendors attempting to differentiate themselves
with this topic in the last few years, adoption is still progressing rather slowly. Nevertheless, it is
still a highly relevant feature for delivering information to employees at all levels and supporting
operational BlI.

Qlik Sense’'s modern architecture and blazingly fast query response through in-memory make it
an ideal fit to support demanding customers with highly interactive analytics applications on all
devices. As a result, the tool ranks as a leader in one of its peer groups.
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Peer Group: International Bl Giants
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www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

L [-BI & ANALYTICS
Qlikin SURVEY 23,



Considered for Purchase

This KPI is based on whether respondents considered purchasing the
product.
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TARGIT == 1.3 www.bi-survey.com

This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

Zoho Analytics wem 1.2
Entrinsik wm 1.1 © BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

& BARC Viewpoint

The Considered for Purchase KPI is based on how often respondents evaluated the product when
searching for new software. The KPI shows how well word-of-mouth and marketing work to success-
fully promote a Bl & analytics offering.

Qlik has a huge market presence, and its products are often evaluated for purchase. Over the years,
its portfolio has grown to address a significant spectrum of usage scenarios and customer needs.
This growth has contributed to Qlik's popularity and image as a leading global analytics company.

The product continues to defend its position with strong results over many years. This year, Qlik
Sense is ranked among the leaders in two of its peer groups.

I
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Peer Group: Embedded Analytics Focus

Microsoft Power B
Logi Analytics ~m——— 6.3
TARGIT m— (.3
Qlik Sense ——— (.2
Entrinsik ~ m— 6.0
MicroStrategy m—— 5.0
Tableau me— 5 1
Peer Group Average msmmmmmss 5.0
Dundas == 4.8
Domo mes— 4.6
Zoho Analytics ~ m—— 4.5
Pyramid e 3.6
Oracle Analytics Cloud 3.6
IBM Cog. Analytics w2 9

Looker mmmmm 2.6 © BARC

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

& BARC Viewpoint
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www.bi-survey.com
This chart represents the results for one KPI in one peer group

and includes only a subset of the products featured in the survey.
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www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

The Competitiveness KPI aggregates results from the Considered for Purchase and Competitive Win Rate
KPIs to get an overview of the current market position of a product and how it is perceived by customers
and prospects.

Qlik was an early contributor to the rise of business-oriented and interactive Bl & analytics. It is not easy
to win new customers in a competitive market, keep existing customers satisfied and promote new ways
to successfully work with data. Qlik's success proves that the result is worth all the arduous work.

With its large global footprint and a record of continued innovation based on a solid foundation, Qlik
Sense regularly achieves leading positions in multiple peer groups. This year, outstanding results came
in in no less than five peer groups.

[-BI 8 ANALYTICS
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This chart represents the results for one KPI in one peer group

Oracle Analytlcs Cloud 36 and includes only a subset of the products featured in the survey.

IBM Cog. Analytics w2 9 © BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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% Creating reports
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88%
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(f ) Price-to-value

65%

price-to-value
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@ Satisfaction

88%

satisfied

Query performance

44%

its fast query
performance.




Peer Group

Bl & Analytics
Specialists

1. )/ Top-ranked in

Considered for Purchase

Peer Group

Large/Enterprise-Wide

Implementations

Y Leader in

Flexibility
Considered for Purchase

The Bl & Analytics Survey 23: QlikView Highlights ‘ g

Peer Group
International Bl Giants

v Y .
Y, Y Leaderin
=S &

Flexibility
Performance Satisfaction
Visual Analysis
Considered for Purchase

©2022 BARC - Business Application Research Center

Peer Group

Report & Dashboard

\; Yy .
ig_) Y Leaderin

Performance Satisfaction
Considered for Purchase

& BARC Summary

QlikView managed to acquire one
top ranking and eight leading
positions in The Bl & Analytics Survey
23.

QlikView is perceived as a solid
and mature product in the market.
It provides great Dashboards and
Visual Analysis for business users.
The Flexibility of the software to
ingest, shape and present data
from many sources with little effort
still earns QlikView its slot in many
evaluations, as demonstrated by

a top rank in the Considered for
Purchase KPI.

All of that is delivered with an
elevated level of query performance
rarely found in competing products.
Compelling Query Performance has
always been among the top reasons
why customers choose to purchase
QlikView, which is deeply linked to
its leading in-memory engine. As a
result, QlikView achieved a leading
position for Performance Satisfaction
in most of its peer groups this year.
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The Bl & Analytics Survey 23: QlikView Top Ranks

Top-ranked

Considered
for Purchase

Peer Group
Peer Group Peer Group Large/Enterprise-Wide
International Bl Giants Report & Dashboard Focus Implementations

Peer Group

Peer Group . .
Bl & Analytics Specialists

Bl & Analytics Specialists

@ Bl-SRVEY com @ BI-SREY eom @ Bl-SRVEY com @ Bl-SRVEY com @ BI-SRVEY com
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€¢

A very robust and reliable tool
that opens the door for newbies
into the world of BlI.

@‘ Bl'SUR\/EY.cum

, Person responsible/Project manager ‘ ‘
for departmental Bl/analytics, 100-
2,500 employees

One of the most amazing
Bl tools that | have used.

@ Bl'SUR\/EY.com

, , Line of business employee,
Manufacturing, 100-2,500

employees

€¢

Easy to use, and makes your data easy
to read. Qlikview is a powerful tool.

Q\‘ Bl'SUR\/EY.num

, IT employee, Manufacturing, 100-2,500
employees

Customer Quotes | ({4

€«

Great software to find the story behind

your data.
@ Bl'SUR\/EY.num
, IT employee, Manufacturing, 100-2,500
employees

€¢

It is an excellent all-in-one
Bl platform.

@ El'SUR\/EY.cnm

, , Person responsible/Project
manager for Bl/analytics
from IT department, Public
sector and Education, >2,500
employees
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What Customers Like Most | ({4

Its enormously powerful engine

which facilitates very speedy
complex queries and calculations. ‘ ‘

@ Bl'SUR\/EY.cum

, Person responsible/Project manager for
departmental Bl/analytics, 100-2,500

‘ ‘ Excellent product, great features,
good support.

e Good data transparency and the 2o R
very high degree of openness at , , IT employee, IT, 100-2,500 employees
all levels.*

@ Bl'SURVEY.cum

, Person responsible/Project manager
for departmental Bl/analytics, Services,
>2,500 employees

€C

€¢

Strong community and

Easy to install, easy to learn, easy to train users. Easy knowledge sharing. Flexible tool.
to use and very intuitive Ul for business users. Rapid
development and strong supportive community. @ Bl-SLRVEY com
Allows integration with all types of data sources. , Employee bf.a cross-departmental

Bl/analytics team (IT and business),
@ Bl- IR com BICoE), Retail/Wholesale, 100-2,500
employees

, , Person responsible/Project manager for departmental Bl/
analyticst, Manufacturing, 100-2,500 employees * Translated by BARC
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Advice From Customers | (4 ¢
I've never used anything quite as
powerful as QV, so | cannot compare ‘ ‘
this to many other packages.
@ Bl'SUR\/EY.cum
Do it!*
, , Line of business employee, Manufacturing, ‘ ‘ @ Bl-SIRVEY com
10025 OCRL e , Head of department (except
Go, g0, goll! IT), Manufacturing, >2,500
employees
@ Bl'SUR\/EY.cum
, , Person responsible/
Project manager for
departmental Bl/
analytics, 100-2,500
employees ‘ ‘
‘ ‘ Qlik is an excellent data discovery
tool. Beautiful dashboards are a
side effect and great community.
We chose Qlik because it was easy to use. @ BISRE
The many features that encompassed the —
user experience (UX), such as the manager , IT employee, Manufacturing, 100-2,500
dashboards, made it user-friendly. employees
@‘ BI'SUR\/E(.cum
, Line of business employee, Manufacturing, 100- .
2,500 employees Translated by BARC
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User and Use Case
Demographics

<

QlikView is put to a broad range of uses by its
customers. Most use the software for interactive
dashboards and analytics applications (89
percent) - which is what the software was built
and marketed for. In addition, 85 percent use

it for standardized enterprise reporting and

69 percent for ad hoc query. 63 percent of
customers use the solution to analyze data.

QlikView's powerful interactive dashboards

are often used to analyze data in every detail.

75 percent of business users analyze and

explore data with the tool. Most users consume
standardized content such as reports and
dashboards to access information quickly. Below-
average shares of users creating content and
preparing data show that QlikView is no longer
considered as easy to use as most competing
products.

The solution’s focus on dashboards and visual
analysis often places it in competition with the
vendor’'s own Qlik Sense, as well as Microsoft
Power Bl and Tableau.

QlikView is mostly used in mid-sized (63 percent)
and large companies (29 percent). It has a median
of 100 users, which is above the survey average.
The mean value of 454 users shows that much
larger customer scenarios are supported too.

©2022 BARC - Business Application Research Center

Current vs. planned use

n=61

Dashboards/BI
applications

Standard/Enterprise
reporting

Ad hoc query
Analysis

Budgeting/Planning

Financial
consolidation

Advanced analytics

Bl inuse M Planned

5 products most often evaluated in
competition with QlikView

n=65
Qlik Sense
Microsoft Power B
Tableau
SAP BW

Microsoft Excel

Percentage of employees using QlikView

n=65

QlikView

Average of all
products

I 2%

21%

Number of users using QlikView

n=65

QlikView

100

Median .

Mean

Average of all

products
80

O

Tasks carried out with QlikView by business

users
n=64

View reports/navigate I °>Y%

dashboards [

Analyze/explore data |_ 75%

Company size (employees)

n=65

Qlik in

] 79%

Create reports/ nEEEE 34%
dashboards C——————1 66%

Prepare data 5%

1 44%
Create/use advanced B 6%

analytics models 1 12%
B QlikView

] 88%

[J Average of all products
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IBM Plan. Analytics ~m————————————— 10.0 IBM Plan. Analytics ~m————— 10.0
Looker m——————— 3 8 QlikView s 4.6
Microsoft Excel m———— 6.7 Qlik Sense  =——— 4.5
QlikView s 4.6 Tableau — 41
Qlik Sense  m—— 4.5 Peer Group Average mmsmmms 3.8
Peer Group Average msmmmmn 4.5 Pyramid s 3.6
Tableau m— 1 Oracle Analytics Cloud s 3.5
Microsoft Power Bl s 3.9 MicroStrategy s 33
Oracle Analytics Cloud = 3 5 IBM Cog. Analytics — mmmm 2 1
MicroStrategy s 3.3 SAPBOB| mmm 15
IBM Cog. Analytics — mmmm 2 1 SAP Analytics Cloud == 1.0 © BARC
SAPBOB| m=mm 15 www.bi-survey.com

This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

SAP Analytics Cloud == 1.0 © BARC

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

& BARC Viewpoint

To measure the Flexibility of a product, we contrast the frequency with which flexibility is cited as a
reason to buy with the rate of complaints about flexibility after implementation.

Flexibility is a decisive factor in buying decisions. Enterprises require solutions that can adapt
quickly to changing business needs. In dynamic markets, flexibility is critical to ensure data-driven
decision-making by delivering relevant insights on time. Few other words would describe QlikView
more accurately as it supports the quick implementation of a huge range of uses cases through its
rock-solid foundation and a lightning fast in-memory query engine.

This year, QlikView earns two leading ranks for Flexibility.

©2022 BARC - Business Application Research Center Qlik in
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Performance Satisfaction

This KPI measures the frequency of complaints about the system'’s
performance.



Performance Satisfaction — Leader Y, £

Peer Group: Report & Dashboard Focus

Phocas meeesssssssssss 8 8
Report One m—— 8.5
MicroStrategy m————— (.0
QlikView m— 7.8
Pyramid m——— 7.6
Entrinsik =~ e—— 7.2
Microsoft Power Bl = 7.0
Dundas m— 0.1
Peer Group Average w6,
Domo mss—— 6.0
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SAP BO Bl = 5.7
Logi Analytics ~ me— 5.4
Zoho Analytics = 5.0
IBM Cog. Analytics e 5.0
Oracle Analytics Cloud — m—— 4.8
TARGIT = 3.4

Looker == 1.0 © BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Peer Group: International Bl Giants

IBM Plan. Analytics ~m— 0.4
Qlik Sense ————— (.2
MicroStrategy m————— (.0
QlikView m—— 7.8
Microsoft Power Bl = 7.0
Tableau m————— (.3
Peer Group Average mssmmmsn 6.1
SAP Analytics Cloud m—— 5.9
SAP BO Bl = 5.7
IBM Cog. Analytics s 5.0
Oracle Analytics Cloud = m—— 4.8
Microsoft Excel —m—— 4 1

Looker == 1.0 © BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

User and customer approval rates of a pro-
duct, as measured in the Product Satisfaction
KPI, have a massive impact on the percepti-
on and reputation of an organization's Bl &
analytics landscape. And it is the front end
that takes the blame for most problems cau-
sed on all levels.

Fast query performance is one of the most
important criteria when procuring Bl &
analytics software and slow performance,
despite all the improvements in technolo-
gy, is one of the most common problems.
Customers using software with remarkable
performance have more satisfied users and
achieve more benefits through analytics.

QlikView delivers outstanding query perfor-
mance for most of its customers, who voice
decisively fewer complaints about perfor-
mance than users of rival products. This
results in leading positions for QlikView in
two peer groups this year.
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Visual Analysis

\\

The Visual Analysis KPl is based on the proportion of survey
respondents that currently perform visual analysis with their Bl tool.
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Visual Analysis — Leader

Peer Group: International Bl Giants

MicroStrategy m——————— 10.0
Tableau ——— 0.0
Qlik Sense  T— /O
QlikView w70
Peer Group Average mmsmmmmmsn 5.6
Microsoft Power Bl ~so—— 5 3
Looker me— 5
SAP BO Bl = 5 1
IBM Plan. Analytics e 5.0
IBM Cog. Analytics —m—— 4.5
SAP Analytics Cloud e 3.7
Microsoft Excel —mmmmm 2 1

Oracle Analytics Cloud == 1.0 © BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

& BARC Viewpoint

The proportion of companies that make use of Visual Analysis with their Bl & analytics tool to find
what is hidden in their data assets helps to determine how well a software is equipped to satisfy this
type of application.

Besides offering interactive associative analysis, QlikView supports the creation of tailor-made inter-
active analytics applications that allow business users to leverage the power of visual analysis in a
guided application which can incorporate drill paths to detailed data in order to analyze root causes
in an instant.

QlikView achieves good results for Visual Analysis this year, attaining a leading rank in the
International Bl Giants peer group.

©2022 BARC - Business Application Research Center Qlik in
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Considered for Purchase

This KPI is based on whether respondents considered purchasing the
product.



Considered for Purchase -
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Peer Group: Bl & Analytics Specialists
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Domo s 2.1
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Report One == 1.0 © BARC

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

& BARC Viewpoint
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Peer Group: Large/Enterprise-Wide Implementations

Tableau mEe—————— 0 O
QlikView s 9.8
SAP BO Bl mssssss—m 8.6
Qlik Sense —— /.7
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SAP Analytics Cloud —m—— 5.7
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Oracle Analytics Cloud — mmmmm 2.3

Pyramid mmm 1.5 © BARC

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

The Considered for Purchase KPI is based on how often respondents evaluated the product when
searching for new software. The KPI shows how well word-of-mouth and marketing work to success-

fully promote a Bl & analytics offering.

Qlik has a huge market presence. Its popularity and image as a leading analytics company persuade
many companies to evaluate QlikView - often for powering prebuilt applications linked to distinct
source systems - when looking for a software to improve their Bl & analytics.

In recent years, QlikView has been the top-ranked product among B/ & Analytics Specialists. It is also
among the leaders in three further peer groups this year.

©2022 BARC - Business Application Research Center
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Peer Group: International Bl Giants

Microsoft Power Bl s 10.0
Tableau S 0 O
Microsoft Excel m—————— O 8
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www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Considered for Purchase

Peer Group: Report & Dashboard Focus

Microsoft Power Bl s 10,0
QlikView s 0 8
SAP BO Bl = 8.6
IBM Cog. Analytics — mm— 5.8
SAP Analytics Cloud —m——— 5 7
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Zoho Analytics mm 1.2
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www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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BARC — Business Application Research Center

Making digital leaders

BARC (Business Application Research Center)
is one of Europe's leading analyst firms for
business software, focusing on the areas of
data, business intelligence (Bl) and analytics,
enterprise content management (ECM),
customer relationship management (CRM)
and enterprise resource planning (ERP).

Our passion is to help organizations become
digital companies of tomorrow. We do this by
using technology to rethink the world, trusting
data-based decisions and optimizing and
digitalizing processes. It's about finding the
right tools and using them in a way that gives
your company the best possible advantage.

This unique blend of knowledge, exchange of
information and independence distinguishes
our services in the areas of research, events
and consulting.

Research

Our BARC studies are based on internal
market research, software tests and analyst
comments, giving you the security to make
the right decisions. Our independent research
brings market developments into clear focus,
puts software and vendors through their
paces and gives users a place to express their
opinions.

Events

Decision-makers and IT industry leaders come
together at BARC events. BARC seminars in
smallgroups, onlinewebinars and conferences
with more than 1,000 participants annually all
offer inspiration and interactivity. Through
exchange with peers and an overview of
current trends and market developments,
you will receive new impetus to drive your
business forward.

Consulting

In confidential expert workshops, coaching
and in-house consultations, we transform
the needs of your company into future-proof
decisions. We provide you with successful,
holistic concepts that enable you to use
the right information correctly. Our project
support covers all stages of the successful use
of software

<@ |BARC

The BARC Data, Bl and Ana-
lytics Trend Monitor 2022
reflects on the trends current-
ly driving the BI, analytics and
data management market
from a user perspective. We
asked close to 2,400 users,
consultants and vendors for
their views on the most im-
portant Bl trends.

The BARC study Data Culture
Survey 2022 investigates the
flavors of data culture within
organizations. It is based on

a survey of 434 participants
from 49 countries across a
range of industries. Download
here.

The Planning Survey 22 is the
world's largest survey of plan-
ning software users. Based
on a sample of over 1,325
responses, it offers an unsur-
passed level of user feedback
on 19 leading planning pro-
ducts. Find out more at www.

bi-survey.com
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https://bi-survey.com/top-business-intelligence-trends
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Business Application Research Center - BARC GmbH

BARG

Germany

BARC GmbH
Berliner Platz 7
D-97080 Wiirzburg
+49 931 880 6510

WWW.barc.de
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BARC GmbH
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/1/1S314

A-1220 Wien

+43 660 6366870
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Switzerland

BARC Schweiz GmbH
TafernstralRe 22a
CH-5405 Baden-Dattwil
+41 56 470 94 34
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Rest of the World

+44 1536 772 451
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